
The need
Healthy eating and active living are key factors for health. Canadians tell us that they want to eat healthier, that nutrition and 
health play an important part in helping them choose what to eat, and that being active is an essential part of healthy living. But 
Canadians find it difficult to make healthy, informed food choices because nutrition messages are often conflicting, and difficult to 
apply to their daily lives. When it comes to physical activity, Canadians are simply not active enough to achieve health benefits.

We believe that there needs to be a widespread effort in Canada to help consumers adopt healthy living behaviours, and give them 
options and opportunities to take action on healthy eating and active living. For more than 10 years, The Speaking of Food and 
Healthy Living Award: Excellence in Consumer Communication has been recognizing communication initiatives that do exactly that.

A partnership between Dietitians of Canada and Kraft Canada, The Speaking of Food and Healthy Living Award recognizes 
collaborative communication initiatives that promote clear and credible healthy living information to Canadians. The Award reflects 
the ongoing commitment of Dietitians of Canada and Kraft Canada to promote the importance of accurate, up to-date nutrition and 
physical activity information, and to support Canadians in their efforts to understand and apply sound healthy living messages.

Who can enter
�e competition is open to individuals, groups, dietitians, 
health professionals, government, non-profit organizations, 
retailers, media, commodity boards, hospitals, community 
centres, and the food and food service industries.

What can be entered
Submit your communication initiatives that aim to 
positively influence both consumer eating habits and 
physical activity involvement. All initiatives considered 
must incorporate an integrated approach to healthy eating 
and physical activity. Entries must have been implemented 
in the 2008 calendar year and may be an ongoing initiative 
or a time-limited activity. Deadline for Submissions is 
Friday, March 13, 2009.

In the past, winning initiatives have been submitted from 
schools, day cares, worksites, grocery stores, industry, 
health care, community healthy, media outles and other 
facilities, as well as community-wide programs. Initiatives 
can be national or local in scope and budgets can be large 
or small. �e approach and outcomes are more important 
than the size of the initiative. Some examples of winning 
initiatives from past years include:

H	 A toolkit of fun games and activities designed to help 
caregivers deliver healthy messages to children by 
inviting them to explore the fun of physical activity 
and making healthy food choices

H	 A wellness program for senior citizens focusing 
on healthy eating, physical well-being and social 
interaction, including food demonstrations and low-
impact physical activity like Tai Chi

H	 A community-based approach to bring low-cost  
healthy living programs and ideas to families, such  
as low-cost summer camps, cooking and meal planning 
classes, open gym and pool nights for families, and 
school health fairs

H � Media outlet broadcasting healthy living news and 
practical tips to local listeners

H Videos, CDs and other healthy living education tools 
– in English and French, as well as adaptations for 
other key cultural groups

Initiatives are required to be collaborative and take an 
integrated approach to the healthy eating and physical 
activity challenges of Canadians. 



The award
�e Speaking of Food and Healthy Living Award: Excellence 
in Consumer Communication will recognize six regional 
winners at an awards ceremony with Certificates of Merit. 
One national winner will be selected from among the 
regional winners and will be presented with the Award of 
Excellence and a $2,500 cash award.

The awards ceremony will be held in June 2009 in 
Charlottetown, Prince Edward Island, as part of the 
annual Dietitians of Canada conference, to honour the 
regional and national winners. It will be attended by key 
stakeholders interested in the nutritional well-being of 
Canadians. Travel and accommodations for all award 
recipients will be complimentary. 

The sponsors 

Dietitians of Canada represents almost 6,000 dietitians  
across Canada and is committed to promoting the health 
and well-being of consumers through food and nutrition. 
Kraft Canada Inc., one of Canada’s leading food and 
beverage companies, recognizes the importance of healthy 
living and provides consumers with a wide range of 
nutritional choices, and useful healthy eating and physical 
activity information.

National judging panel
Debbie MacLellan
Chair, Board of Directors, Dietitians of Canada

Shannon Olson
Office of Nutrition Policy and Promotion

Jennifer Sygo 
Director of Nutrition, Cleveland Clinic Canada (on leave)  
and Nutrition Columnist, �e National Post

Marilynn Small
Food and Nutrition Consultant

Jennifer Fenton
Director, Resource Development, Action Schools! BC

Louise A. Daw
Physical Activity Resource Centre (PARC) Consultant

Thida Ith
Corporate Communications and Promotions Manager,  
Dietitians of Canada

Michi Furuya Chang
Senior Manager, Scientific Affairs, Kraft Canada Inc

Shawna Berenbaum
Professor, College of Pharmacy and Nutrition,  
University of Saskatchewan

Judging process

Step 1: Entries will be evaluated by two teams of judges; 
regional judges and national judges. Regional judges 
appointed by Dietitians of Canada will identify regional 
finalists from each of the six regions in March 2009.

Step 2: A national panel of judges from the dietetic 
profession, food industry, media, academia, and 
government will review the regional finalists and will 
select a maximum of six regional winners in April 2009, 
in Toronto. 

Step 3: Regional winners will be notified one month 
prior to the awards ceremony by telephone.

How to enter

Each entry should include one original and one copy of:

1.  Completed/signed entry form

2. � Program Description: The submission (8  x 11; 
four page maximum; double spaced) should clearly 
describe the communication initiative using the nine 
(9) headings from the Judging Criteria section.

3. � Program Materials: Include any program materials 
e.g. workplan, booklets, guides, visuals etc. along with 
a copy of the submission

4. � Support Materials: Include any support materials e.g. 
media releases, media clippings, etc. where relevant

Deadline for Submissions is Friday, March 13, 2009

Judging criteria

Entries are judged on the basis of the following criteria. 
Please follow these categories when completing your 
submission. 

1. � Organization(s): Include a short description of 
organization(s), and key participant(s) 	   
(Mandatory – no points)

2. � Overview, Purpose and Target Audience: Clearly 
describe the program and how it works, include  
purpose, objectives, strategic approach, target audience, 
communications tactics, distribution channels, etc.	
(Mandatory – no points)

3. � Integration: Identify how the entry incorporates an 



integrated approach to healthy eating and physical 
activity challenges  (10 points)

4. � Collaboration: Identify how the entry builds 
connections with consumers and other stakeholders  
(20 points)

5. � Innovation: Identify how the entry demonstrates 
creativity in the design and delivery of healthy living 
messages  (20 points)

6. � Credibility: Identify how the entry achieves a 
credible message based on sound nutrition/healthy 
living science  (20 points)

7. � Effectiveness: Include evidence of effectiveness/
impact or describe a planned evaluation. Does 
the entry reach a signif icant number of its target 
audience? Is the entry relevant to its target audience? 
Is the entry appealing to its target audience? Does 
the entry have potential for use/adaptation by others? 
Does the entry enable its target audience to take 
action?  (30 points)

8. � Timeframe: Identify when the project started, how 
long it ran/is to run for  (Mandatory – no points)

9. � Budget: Include a brief description of amounts  
and categories  (Mandatory – no points)

Entry rules
1.	 All entries must be communication initiatives targeted 

at Canadian consumers, nationally, regionally, or 
locally.

2.	 Past entrants can re-enter previously submitted 
programs. Past award-winning programs, however, 
cannot be resubmitted.

3.	 Entries must be programs or communication initiatives 
active in or launched in the 2008 calendar year.

4.	 One original and one additional copy of the entry 
must be submitted along with a signed entry form.

5.	� Submissions and workplans can be French, English  
or bilingual.

6.	 Make sure to clearly label all elements with the entry 
title and submitter’s name/organization.

7.	 There is no limit to the number of different entries 
that can be submitted, but each must be accompanied 

by a signed entry form.

8.	 �e decision of the judges is final. Strict adherence to 
entry rules is mandatory.

9.	 Entries should be sent to SFHLA c/o Manifest 
Communications Inc. 117 Peter Street, 3rd Floor, 
Toronto, Ontario, M5V 2G9 and arrive no later than 
5:00 p.m. (Eastern Standard time) March 13, 2009. 
Entries received after this time will not be accepted.

10.	All entries become the property of Dietitians of 
Canada. Project and support materials will be returned 
upon request at the entrant’s expense.

11.	All entrants must be the age of majority in their 
province of residence. All entrants must be residents 
of Canada and excludes employees, representatives 
and members of Kraft Canada and Kraft Canada 
affiliates/agencies.

12.	No purchase is necessary to enter.

13.	�ere will be no award substitutes and the award must 
be accepted by the winners as awarded.

14.	�e odds of being selected is dependent on the total 
number and quality of eligible entries received.

15.	�The award is subject to all federal, provincial and 
municipal laws.

16.	Kraft Canada/Dietitians of Canada reserves the 
right to cancel or suspend the award in the event of 
administrative challenges.

17.	Selected Regional and National winners, as a condition 
of being awarded their prize, will be required to sign a 
Declaration and Release Form confirming compliance 
with the contest rules, acceptance of the award and 
releasing the Sponsors from all liability.



Entry form

�e Speaking of Food and Healthy Living Award: Excellence in Consumer Communication

Organization: ___________________________________   Contact Name:  _______________________________________

Address: ____________________________________________________________________________________________

___________________________________________________________________________________________________

City:_ ______________________ Province:_ ______   Postal Code:_ ___________ Tel: _ ____________________________

Fax: _______________________________________   Email: __________________________________________________

Title of entry_________________________________________________________________________________________ 

Region [check one] 

 British Columbia     Alberta and the Territories     Saskatchewan, Manitoba, and North-Western Ontario  

 Central and Southern Ontario     Quebec, Northeast and Eastern Ontario     Atlantic

How did you hear about �e Speaking Of Food and Healthy Living Award? Please check: 

 DC Website     DC Newsletter     DC Regional Event     Call for Entry Email Notice     Media  

 from a colleague     Other _______________________   	

Signature of Entrant: ______________________________________________________

In submitting the attached entry in �e Speaking of Food and Healthy Living Award: Excellence in Consumer Communication, I hereby agree to 
abide by all the entry rules. In addition, descriptions of my entry may be used by Dietitians of Canada to communicate winning initiatives and may be 
made available to interested individuals for order. If selected as a regional or national winner, I agree to attend the awards ceremony in Charlottetown;  
be available for media interviews; and, ensure the availability of my program. I agree that the entry is original to the entrant and participating 
organization and that Kraft Canada/Dietitians of Canada have an unrestricted right to publish or otherwise use the information contained in the 
Workplan without compensation.

The Sponsors, with the consent of the Regie des alcools, des courses et des jeux (“Regie”) reserves the right to cancel or suspend this 
contest in the event of any accident, printing, administrative or other error of any kind. Only one prize per organization per individual will  
be awarded. • Any litigation respecting the conduct or organization of a publicity contest may be submitted to the Regie for a ruling.  
Any litigation respecting the awarding of a prize may be submitted to the Regie only for the purpose of helping the parties reach a settlement. • �e 
Sponsors respect your right Privacy. Dietitians of Canada, Kraft Canada and its agency (Manifest) will use any personal information received only for 
the purpose of conducting and presenting the award.


